
 

F. NO. C-11015/120/2025-Admn/02/E-261000 (02)     Date: 14.08.2026 

WALK-IN INTERVIEW 

ICMR-NIRWoH, Mumbai invites eligible candidates for a Walk-in Interview on 02.09.2026 (Interview 

Timing: From 11 AM to 1 PM) for engagement of Young Professional-II (Technical/Scientific) on a 

purely temporary and contractual basis.  The terms and conditions specified in ICMR OM No. 16/84/2023-

AdmnII/e-file-171470 dated 08.05.2026, regarding the Guidelines for Engagement of Young 

Professional-II (Technical/Scientific), shall be applicable to the engagement of Young Professional-II 

(Technical/Scientific). 

Sr. No. Particulars Details 

1. Name of Position Young Professional-II (Technical/Scientific) 

2. Nature of Work Content Development & Dissemination 

3. Number of Posts UR - 01 (One)  

4. Consolidated Remuneration ₹42,000/- per month 

5. HRA Not admissible 

6. Age Limit Maximum 35 years 

7. Place of Posting ICMR-NIRWoH, Parel, Mumbai 

8. Essential Qualification 

Post Graduates in Life Sciences / Pharmacy/ 

Statistics/ Social works/Sociology/BAMS, BSMS, MD in 

AYUSH with at least 55% marks with 3 year of post 

qualification experience in the related field. 

9. 
Desirable 

Qualification/Experience 

 Experience in content creation and communications in 

public health sectors. 

 Strong writing, editing, graphic design, and video 

editing skills. 

 Post qualification experience working with 

government, international development agencies or 

private organizations. 

 Knowledge in graphic designing platforms and MS 

Office (Word, Excel, PowerPoint). 

10. Key Roles & Responsibilities 

Content Coordinator - Communications & Social Media: 

 Planning, creation, and execution of all communications 

content and social media outputs to ensure alignment with 

organizational goals. 

 Provide strategic support and conduct quality checks on 

all content to maintain high standards and consistency. 

 Coordinate with internal teams and external stakeholders 

to facilitate content approvals and ensure timely 

dissemination across channels. 

 Conceptualize and develop comprehensive social media 

campaigns, including strategies for key observances and 

organizational initiatives. 



 Collaborate with leadership to draft, refine, and adapt 

content for dissemination. 

 

Video Shooting & Editing: 

 Design graphics, shoot, edit and produce videos to ensure 

high-quality outputs. 

 Develop, and review graphic and video content to ensure 

alignment with organizational objectives and branding 

guidelines. 

 Create content for infographics, visual storytelling, and 

video narratives to effectively communicate key 

messages and enhance engagement. 

 Develop reusable templates and visual assets for 

campaigns, reports, and other recurring organizational 

needs. 

 Ensure timely delivery of creative outputs, prioritizing 

alignment with the organization’s objectives and 

deadlines. 

11. Duration of Engagement One year 

12. Nature of Engagement 

Purely temporary and contractual. The engagement will 

not confer any right for regular appointment or 

continuation in ICMR. 

13. Walk-in Interview Date 02nd September 2026 

14. Reporting Time 10.00 am 

15. Venue ICMR-NIRWoH, Parel, Mumbai 

 

 

 

 

         Sd/- 

Director 


